Web Usability Heuristic Analysis Form
Site evaluated:  _______________________________

Date evaluated: ____/____/________

1 = Very Good, 2 = Good, 3 = Average, 4 = Bad, 5 = Very Bad, NA = Not Applicable. 
Navigation

It is clear on the home page where I can go on the website. I don’t have to go to page to understand what I will find there. 
(  1  2  3  4  5  ) 

The navigation system is consistent on every page. 
(  1  2  3  4  5 )

It is obvious what text links are clickable. 

(  1  2  3  4  5 )
Pull down or slide out navigation are easy and intuitive to operate. 

(  1  2  3  4  5 NA)

It is obvious where I click to return to the home page. 

(  1  2  3  4  5 )

The search box is prominent and returns relevant results.

(  1  2  3  4  5 NA)

Content

There is a clear Call to Action. A call to Action is a marketing technique that creates a sense of urgency for the audience to take the next step in engaging the product or service.

(  1  2  3  4  5 NA)

The content on the pages is easy to scan. Important points are emphasized while subordinate points are not.

(  1  2  3  4  5 NA)

There is sufficient contrast between figure and grounds elements. For example, type on background.
(  1  2  3  4  5 )

Images  used throughout the site support the value proposition and theme without being overly cliché and merely space fillers.
(  1  2  3  4  5 )

Form elements for registration, sign in, sign up and check out are intuitive to use and provide clear distinction between require information vs. optional information. 

(  1  2  3  4  5  NA)

You can recover easily from errors from filling out forms.

(  1  2  3  4  5  NA)

Brand

Color and typefaces are presented consistently throughout the site.
(  1  2  3  4  5 )

The page layout is consistent throughout the site.
(  1  2  3  4  5 )

The logo is presented consistently throughout the site.

(  1  2  3  4  5 )

The most important content (value proposition) is located in a dominant position on the page. A value proposition is a statement of the way a business proposes to use its resources to deliver superior value to its customers.
(  1  2  3  4  5 NA)

